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San Diggo, CA

Moy, 2-10, 2000

SPONSORSHIP and EXHIBIT PACKAGES

PLATINUM SPONSORSHIP

1. Opportunity to nominate speaker for keynote address 9. Four (4) passes to conference for employees

2. Reserved VIP table at lunch for your staff and invited 10. Sponsorship highlighted in both the pre-conference press
guests and lunch keynote speaker release and post-conference press releases issued over

3. Entry into the ‘Best of Show’ award contest Business Wire’s high-tech and nationwide distribution list

4. Prime location booth-exhibit space, with pipe & draping 11. Company name & logo highlighted in conference program

5. Special event signage (provided by Sponsor) 12. Three (3) booth passes for employees to work booth
acknowledging sponsorship — up to 3’ x 8 banner 13. Set of attendee names with contact information on disk

6. Company overview (1-page, B&W) in documentation 14. Ten (10) “Sponsor Passes” providing a 20% discount
binder given to attendees and speakers for prospects and clients

7. Use of press room for media interviews 15. Links to sponsor’'s Web page from conference web page

8.  Afull page color ad at the front of the documentation book 16. Recognition of sponsorship from the podium

NETWORKING RECEPTION SPONSORSHIP

1. Opportunity to nominate speaker for conference program 8.  Sponsorship highlighted in both the pre-conference press

2. Entry into the ‘Best of Show’ award contest release and post-conference press releases issued over

3. Prime location booth-exhibit space, with pipe & draping Business Wire’s high-tech and nationwide distribution list

4. Special event signage (provided by Sponsor) acknowledging 9. Company name & logo highlighted in conference program
sponsorship — up to 3’ x 8 banner 10. Three (3) booth passes for employees to work booth

5. Company overview (1-page, B&W) in documentation binder ~ 11. Set of attendee names with contact information on disk
given to attendees and speakers 12. Ten (10) “Sponsor Passes “ providing a 15% discount

6. A full page color ad at the front of the documentation book for clients and prospects

7. Three (3) passes to the conference for employees 13. Links to Sponsor's web site from conference web page

14. Recognition of sponsorship from the podium

NETWORKING BREAK (with Demo/Presentation) SPONSORSHIP

1. Scheduled demonstration during break — announced from 5. Booth-exhibit space, includes: pipe & draping, table, chairs
podium during the conference and included in the conference 6. Three (3) booth passes for employees to work exhibit
schedule and agenda 7. Recognition on conference advertisements

2. Entry into the ‘Best of Show’ award contest 8. Company overview (1-page, B&W) in documentation binder

3. Two (2) passes to the full conference sessions for company given to attendees and speakers
employees 9. Five (5) “Sponsor Passes” providing a 15% discount for

4. Links to sponsor’'s Web page from ACT’s web page prospects and clients

EXHIBITOR

1. Booth-exhibit space, includes: pipe & draping, table, chairs 6. Three (3) booth passes for employees to work exhibit

2.  Two (2) passes to the full conference sessions for company 7. Recognition on conference advertisements
employees 8. Company overview (1-page, B&W) in documentation binder

3. Entry into the ‘Best of Show’ award contest given to attendees and speakers

4. Links to sponsor’'s Web page from conference web page 9. Five (5) “Exhibitor Passes” providing 10% discount

5. Recognition of sponsorship from the podium for prospects and client




